a-kind, affordable piece, pick it up and
save it for an appropriate occasion.

Plan your gift buying months in advance.
Identify "special occasions,” list the people to
whom you'd like o send a gift, and take notes
about each person that will help you choose
gifts for them. Carry the list with you all the
time, then check off gifis as you discover
them. Send the gifts with a hand-written note
befitting the situation. Simple
thoughtfulness can do won-
ders for your business rela-
tionship.

There are NUIMErOUS year-
round occasions o send a
gift. With so many, you can
make gift-giving a year-round
habit and use it to build busi-
ness. Send gifts to:

4 Congrafulate: A new pro-

new job, 8 new account, an expansion, a suc-
cessful project or proposal, meeting a dead-
line.

4 Motivate: For a difficult personal or
business goal, an unpleasant task, bor-
ing work, a problem that needs to be
solved, an incentive program, an
employee involvement initiative, a sug-
gestion program.

4 Promote: Yourself, your product andfor
services, colleagues, important vendors,
helpful sources, an incentive or employes
involvement program.

4 Thank: : For business, hard work, extra
help, working overtime, opening doors for
you, pinch-hitting, making referrals, paying
bills on time.

4 Cheer: During serous iliness or hospi-
talization, after a deal falls through, on a
harried or stressful day.

4 Apologize: For missing an important
meeating or deadline, making a mistake on
the job or spilling wing on a clignt.

Business Gift Breakdown
Acconding ko a recent sunvey by the Promotional Froducts Associalion
Intemational, 40 percent of respondents said ey were purchasing
gifts in the $11 to 325 range, Following close behind was the 326 fo
50 rangs, in which M parcant of respondents said they were
spending, Other resulls included.
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motion, a new baby, a wed-
ding, the opening of a new
office, the completion of a
major project, meeting a
deadline, achievement of an
important personal or busi-
ness goal.

4 Celebrate: A birthday,
business or personal anniver-
sary, a holiday, retirement, a

$11 1o $25
£26 to 550
51 to $100
Chver $100
Mo answar

M) percent
35 percent
3 percent
17 percent
& percent

EOURCE FPAI
[RESPONSES ARE CREATER THAM 100 PERCEMT BECALIEE RESPOMN-
DENTE FREQUEMTLY HAD MORE THAN OME GIFT-GIVING FRO-



