Did you know that on average, companies
slay in business less thar seven years?
Hard to befieve, but true. The compa-
nigs that do last through the years—25,
50, 75, even 100 years or more—cer-
tainfy have a lot to be proud of,

An anniversary milestone is a once-
in-a-lifelime achievement thal deserves
recognition. This is the lime to share
the company's success with employ-
ees and the community af large, partic-
ufarly if your company provides many
jobs in the community or contributes fo
its success through charitable or olher
efforts. Your company, of course, may
distribute products nationally or inter-
nationally, meaning that you can
extend celebration festivilies to an
even wider audience.

Like any major avent, thera's much more
to hosting an anniversary celebration than
simply ordering the cake and mailing invi-
tations. Before embarking on ong of the
most important projects in your compa-

Hint
Inviting the press almost always guaraniees
axira, free publicity Tor your company in local
and regonal newspapars and olher publications,
There's nothing local press ks mone than a

good homedown human inkerast story. Your com-
pany's success slory coukd have an even wider
reach, espacially if you distibute projects on a
ruslicral or inlermaliona basis or your pro bona
achivities exband Bayond the local community,

ny's history, you should have a program in
place and know exacily what you expedct o
gain in retumn for the tima, effort and money
you put intoe celebrating, whether it's publici-
ty. goodwill, increased sales or any other
goal that makes sense for your company
Hare's how to get the ball ralling:

Why Celebrate?

The first thing seasonad business profas-
sionals do when they face a new project is
reach for a pen and paper and set goals. It's
the kogical thing to do because it gives a pro-
ject focus, Do the same by answering a few
basic questions to halp you defina the goals
of your anniversary celabration:

A. What new company direction
deserves a promotion platiorm’?

Is thare a naw plant, product or manage-
ment team you would like to promote?

B. When was the last time you gave peo-
ple something to be proud of?
Anniversaries are an opporiunity to boost
morale among employveas, o strengthen
support among stockholdars, increase a
community's awarenass of the benafits
derived from having vou as an employer,
a taxpayer and a neighbor

C. How long has it been since you
said “thanks™?

Feople react favorably toward organizations
that show their appraciation,

D. When was the |ast tim
tising and public relation
track’

Annivarsaries give you an opportunity to
get out of a rut and put a fresh face on your
image,

your adver-
ook a new

W om

Who's on the Guest List?

Mow that you've determined why wou
want to celebrate, decide to whom you
want to direct the program and who



